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As San Diegans, we are fortunate to live
in a generous and supportive community
where corporate sponsors significantly
contribute to San Diego’s nonprofit or-
ganizations. As local nonprofit leaders will
tell you, through company partnerships
their organizations —and others — re-
ceive more than just money. 

The People Behind the Company
When Teresa Stivers, the CEO of

Walden Family Services, based in San
Diego, talks about her corporate donors,
she lights ups. In her nearly seven years
with Walden, which provides services to
foster and adoptive children and families,
Stivers has formed many corporate rela-
tionships that have led to monetary con-
tributions as well as in-kind donations.

Many of these donors have employees
who serve on Walden’s two boards of di-
rectors, which is a double bonus for her or-
ganization, as Walden receives support at
the corporate level and from the volun-
teers. Not only do they have the company
on their side, but the people behind the
company as well. 

Art Candland serves as chair of
Walden’s Foundation board of directors,
which oversees charitable fundraising and
constituent services. Candland’s company,
San Diego-based AJW Facilities & Con-
struction, which provides restoration serv-
ices for health care and life science
industries, is a strong Walden supporter.
So was his previous company Trust Em-
ployee Asset Management (TEAM),
which Candland founded to assist with

asset management for kids born with
health or developmental issues. As Walden
serves foster and adopted children who are
medically fragile, Candland’s understand-
ing of special needs children makes his
company and his personal commitment to
Walden even more meaningful. 

“Art is our chair, cheerleader, advisor for
fund development, a mentor to some of
the youth we serve and a motivator to our
staff,” says Stivers. 

Candland’s financial support to Walden
goes far beyond his personal and company
contributions. Under his guidance,
Walden broke the $1 million mark in
fundraising in 2016.

“Art is very generous himself and he tells
everyone about Walden, even his dentist,”
Stivers notes.

Businesses Supporting Nonprofits It’s more than just the money

From left, Art and Michelle Candland of AJW Facilities & Construction, Teresa Stivers of Walden Family Services, Ron and Mary Alice Brady
of the Brady Company.
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A Win-Win-Win
For Scott Lewis, editor-in-chief at Voice

of San Diego, the first digital nonprofit
news organization to serve a local commu-
nity in the country, it is a flattering as well
as mutually beneficial experience when a
corporate donor supports his organization. 

“Corporate sponsors are attracted to the
level of trust that Voice of San Diego has,
and they want to be associated with that,”
he says. “We have a bond with the com-
munity, and it is nice to recognized as
bringing that to the community.”

Voice of San Diego has found a creative
way to help its corporate partners promote
the other non-profit organizations those
partners support. Knowing it is difficult for
non-profits to generate awareness of their
mission and the services they provide,
Voice of San Diego founded Partner
Voices. 

As a part of Voice of San Diego’s web-

site, Partner Voices provides a platform for
nonprofits to showcase who they are and
what they do. Voice of San Diego’s corpo-
rate partners often pay for the nonprofits’
profiles. Partner Voices allows businesses to
support their favorite organizations, those
organizations to gain much needed visibil-
ity and Voice of San Diego to receive fund-
ing while helping others in the community
– a true win-win-win.  

Being Kind through In-Kind 
Voice of San Diego also receives vital

support through in-kind contributions
from local firms. MindTouch Software has
helped Voice of San Diego with its robust
website. Local attorney Felix Tinkov and
his law firm have provided in-kind legal
services “far beyond what we could ever af-
ford,” says Lewis. 

Walden Family Services receives in-kind
support from local businesses as well. Pam-

plemousse Grille and owner/chef Jeffrey
Strauss opens the restaurant throughout
the year to Walden to host special events.
At the organization’s annual Wine D’Vine
fundraising gala, Strauss auctions off the
opportunity to have him personally prepare
an in-home dinner. 

“The great thing about Art, Jeffrey and
all of our corporate donors is that they
aren’t supporting us for their own rewards,
they are in it for the kids that we help,” says
Stivers. “Their kindness is phenomenal.” 

And Stivers encourages all businesses to
get involved with the community. “No
matter what a business’ core services or
products are, there is a San Diego non-
profit that could use their help,” she adds.

Scott Lewis of Voice of San Diego says it is a flattering as well as mutually beneficial experience when a corporate donor supports his
organization. 


